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EVALUATION REPORT OF NISR INFOGRAPHIC COMPETITION 2016

BACKGROUND

Every year on 18" November, the African statistical community celebrates the African Statistics
Day (ASD) with the objective of raising public awareness about the importance of statistics in the
economic and social development of the continent. The decision of celebrating ASD every year
was taken in1990 by the twenty-fifth session of the United Nations Economic Forum for Africa and
the Sixteenth Meeting of African ministers responsible for Economic Planning and development.

In this context, the National Institute of Statistics of Rwanda (NISR) organizes a competition and
invites undergraduate/graduate and postgraduate students of higher learning institutions in
Rwanda (both public and private) to produce winning static infographics by participating in the
NISR Infographic Competition. The awarding ceremony is the key event that marks the ASD.

2016 INFOGRAPHIC Competition Message:
THE SITUATION OF ADOLESCENTS AGED 15-19 YEARS IN RWANDA: HEALTH AND ECONOMIC

STATUS.
PROVIDED SOURCES

The sources of data were Rwanda Demographic and Health Survey (RDHS 2014-2015),
Integrated Household Living Conditions Survey (EICY 2013-2014) as well as Population and
Housing Census 2012 (Population Projection). All the reports were accessible at

www.statistics.gov.rw




Impeortant dates:

® Registration deadline for teams: September 30", 2016

® Submission deadline of entries to NISR: October 18", 2016

® First Evaluation: 24th — 25t October 2016

® Workshop for selected top 36 Teams: 315 - 4™ November, 2016

® Second Evaluation (18 Upcoming teams from the workshop): October 7' - 8 November,
2016

® Notification to The Winners 2016 INFOGRAPHIC COMPTETION: 10" November, 2016

* Award/Certificate of recognition: November 18", 2016




ENGAGEMENT TOWARDS THE INFOGRAPHIC COMPETITION 2016

This year, the engagement of students and their Universities have almost doubled the one
of the previous year. By the team’s registration deadline, NISR had received a total of
150 teams’ registration requests from 22 Higher learning Institutions for the
INFOGRAPHIC COMPETITION 2016 while in 2015 only 68 teams registered from 11

universities.

By the entry submission deadline, NISR had received a total of 108 entries. The following
table describes the registration and submission status of the teams from different

Universities.

SUBMITTED

/
INSTITUTION / UNIVERSITY REGISTERED ENTRIES

UR/CBE/HUYE CAMPUS 51 36

UR/CST 19 17
CARNEGY ~MELLON UNIVERSITY | o . i8
RWANDA

KEPLER UNIVERSITY 9 6

University of Technology and Arts of
Byumba (UTAB)

INES RUHENGERI

UR-CAVM 11
JOMO KENYATTA
UNIVERSITY(JKUAT)

9 UR/CBE/NYAGATARE CAMPUS

10 UTB Gisenyi

11 UTB kigali

12 UNIVERSITY OF GITWE
13 Akillah institute for women
14 INILAK / KIGALI CAMPUS

ADVENTIST UNIVERSITY OF 0
CENTRAL AFRICA MASORO-KIGALI

ADVENTIST UNIVERSITY OF
16 CENTRAL  AFRICA  GISHUSHU- | 1 0]
KIGALI

17 UNIVERSITY OF KIGALl -Kigali ! I
campus

UNIVERSITY OF KIGALlI -Musanze
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19 JUK 1 1
20 | IPRC NORTH TCT 1 :
21 IPRC KIGALI 1 1
22 IPRC EAST NGOMA . 0
IOTA 22 UNIVERSITIES 150 108

FIRST EVALUATION OF INFOGRAPHIC COMPETITION 2016

The First Evaluation took place on 24t — 25" October 2016. Of the108 submissions, 6 were
disqualified due to various causes including submission of entries without registration and
irrelevancy to the competition criteria. Therefore, 102 entries were brought to the judging panel
composed of experts from fields on which evaluation criteria were based: statisticians,
communication experts, development experts, artists & designers and youth development experts.
The judging panel selected 36 teams to compete for the final stage.

The evaluation criteria for the entries were explicitly announced on the competition page and

posters and included the following:

1. Relevancy to the competition message

2. Story (The narrative character of the infographic)

3. Design & Hierarchy (appropriate representation of different data levels, including
clear leading piece of data)

4. Accurate Data Representation

5. Innovation (Out of the box thinking)

6. Informative Visualizations (Full on information)

7. Distinct Point of View (Uniqueness)

8. Creativity & Originality

9. Shareability (format, size, openness etc. to be optimum to ease public access)

10. Statistical concepts (Clear statistical understanding)
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THE DISQUALIFIED TEAMS WERE:

S/N TEAM NAME

INSTITUTION/
UNIVERSITY

REASON

UNIVERSITY OF RWANDA

4 UumMucyo

BUSOGO CAMPUS

Requirement

1 | BLESSING TEAM Campus location: S‘“Uir:rﬁ::t“g SIS

HUYECAMPUS =

UNIVERSITY OF GITWE VI— I
2 | THE HOPERS TEAM Campus location: | oo r:en'ing omiss

RUHANGO /GITWE quire

UR-CAVM . Not meeting Submission
3 The Shapers Campus location: .

Requirement
Musanze - Busogo
UR-CAVM Not meeting Submission

UNIVERSITY OF RWANDA

Breaking rules

of the

1 DESIGNER

DID NOT REGISTER, BUT SUBMITTED THE ENTRIES

Gisenyi

Not Mentioned

Requirement

Not Registered

5 JAYAPRAKASH GROUP Campus location: coiipatifion on coutse
HUYE CAMPUS
uTB . .
6 | YOUTH INOVATORS Campus loeation; | ot mesfing  Submission

2 The Thunders

Not Mentioned

Not Registered
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WORKSHOP WITH 36 TOP SELECTED FROM THE FIRST EVALUATION

From 31% October to 4" November the NISR’s innovation team took the 36 teams who were
selected the top to HUYE and for the final stage of the Competition where each two teams had to
randomly choose one another and merge to form a team of 4 members, so that different skills
they have on statistics and design may be converged on one Infographic peace.

From the workshop the teams have merged and came up with new 18 teams and new names from
the previous select. The table below show how the teams entered the next step of the competition.

VISUAL COMMUNICATORS

LIFE BRIDGE

UR/CBE-HUYE

LD

UR/CBE-HUYE

YeStatistics

UR/CST - NYARUGENGE

L'INFO
IP Designers UR/CST - NYARUGENGE
QUTKLIERS CMU-Rwanda
VISION OUTLIERS
TEEN VISION CMU-Rwanda
VICTORIOUS UR/CST - NYARUGENGE
VICTORIOUS UNITY /
STRONG UNITY UR/CST - NYARUGENGE
STEP UP UR/CST - NYARUGENGE
STEPLINE /
CRYSTALLINE UR/CST - NYARUGENGE
SPARKLE TEAM CMU-Rwanda
SPARKLE TRAILBLAZERS
N&B TRAILBLAZERS CMU-Rwanda

FUTURE BRAND

ACE Designers

UR/CBE-HUYE

AGASEKE UR,/CBE-HUYE
ASTOUNDIN CMU-Rwand
ASTOUNDING GRAPHIC WIZARD & S
GRAPHIC WIZARD CMU-Rwanda
THE BLESSED CMU-Rwand
THE BLESSED S5 bl
DARISAM CMU-Rwanda
ISHEJA GIRL INES-RUHENGERI
INSPIRATION TEAM DGR like S-BUHENG
ICYIZERE TEAM INES-RUHENGERI
UBUMWE UNIVERSITY OF KIGALI
UBUMWE STATISTICIANS
JKUAT JKUAT
PATRIOTS UNILAK-KIGALI
IVORY
JPRO UTB-GISENYI
BY INFORMER MU-R d
INFO DATA PANDAS > M Riwdiido
DATA PANDAS CMU-Rwanda

13




= AKILAH GIRLS AKILAH INSTITUTE
UNITED FOR RWANDA | KEPLER UNIVERSITY
STATS4DEV UR/CBE-HUYE
STATISTICIANS 4 DEV
REAL STATISTICIANS UR/CBE-HUYE
SAINTHOOD UR/CBE-HUYE
SAINT ROYAL DESIGNER
ROYAL DESIGNERS UR/CBE-HUYE
INNOVA UR/CBE-HUYE
INNOVA STATISTICIANS
STATISTICIAN EYE UR/CBE-HUYE
GRAPHIC MASTERS KEPLER UNIVERSITY
GRAPHIC VISIONARIES
THE VISIONNARIES KEPLER UNIVERSITY

THE SECOND (FINAL) EVALUATION

From 7™ to 8™ November, 2016 before the same Judging panel, were brought 18 new artworks
(Infographics). They were evaluated according to the previous criteria, and the results showed the
winners of the INFOGRAPHIC COMPETITION 2016.

Below are the winners:

TEAM NAME

INSTITUTION/ UNIVERSITY

TEAM MEMBERS

VISUAL
COMMUNICATORS

University of Rwanda, College of
Business and Economics

ol ol

GATSINDA
MUGUNGA Lin
KABERA Jean Luck
SHYAKA Constantin
UWINEZA Dorcas

79.30

2 L'INFO

University of Rwanda, College of
Science and Technology

ke

&

GATSINZI Jean Robert
UJENEZA Jocelyne
IRERE HIRWA Alain
Patrick

UWITONZE Gilbert

78.98

3 VISION OUTLIERS

Carnegie Mellon University

Rwanda

Buibdihyiea

Christian Iradukunda
Viola Nuwaha

Fred Kembamba
Tewodros Wondimu
Robi

77.48

14




RESULT

S OF THE SECOND EVALUATION

Design : Creativi

= Wo_o<n._n< S & Accurate Innovati Em.:_a ty & .

g o tory Hi Informative | Point of Origina | Sh bili Statistical
RAN = compeitio | (M e § Dol oy Visualizatio | Vi i oo onc Total

] petitio ax “ isualizatio ew concepls o
K 2° n message | mark hy Representati | (Max ns (Max | (Max ity fy  (Max (Max (100)

8 : (Max on (Max | marks (Max marks 10)

= (Max s 10) marks 10) marks marks 10)
T marks marks 10) 10) marks
marks 10) 10) 10) 10)
Names of Teams
1 | VISUAL COMMUNICATORS | 8.16 8.00 833 7.50
2 _.._ZmO . ‘ mmo 8.00 833 | 7.50 =
3 VISION OUTLIERS 833 8.00 833 1 7.00
4 VICTORIOUS UNITY 8.16 7.83 . 8.66 7.83
5 STEPLINE 8.16 7.00 7.33 7.33 8.50 8.00
6 SPARKLE TRAILBLAZERS 8.16 7.16 6.83 7.16 8.33 7.16
7 FUTURE BRAND 7.83 7.50 6.83 716 | 8.33 7.33
ASTOUNDING GRAPHIC

8 WIZARD 7.80 7.00 7.30 7.00 7.00 7.30 7.10 72.00
9 THEE BLESSED 8.00 7.50 6.33 7.16 6.16 6.33 8.33 7.33 69.96
10 INSPIRATION TEAM 8.00 6.66 6.16 6.83 6.66 6.50 8.00 6.83 67.46
11 UBUMWE STATISTICIANS 8.00 7.30 6.00 6.20 6.20 5.50 7.70 7.20 66.10
12 IVORY 7.66 6.50 6.16 6.83 5.83 5.50 7.50 7.00 63.81
13 INFO DATA PANDAS 7.80 5.66 6.00 6.16 6.16 6.16 7.66 5.83 63.73
14 AKEP 8.00 6.50 5.66 6.16 5.80 6.16 7.33 6.33 63.60
15 STATISTICIANS 4 DEV 8.00 6.60 6.10 6.10 6.10 6.00 7.00 6.00 63.50
16 SAINT ROYAL DESIGNER 7.67 6.00 6.33 6.00 5.83 5.67 6.67 5.83 61.00
17 INNOVA 5.80 6.60 6.00 6.10 5.80 5.30 7.30 6.30 60.30
18 GRAPHIC VISIONARIES 7.50 6.33 5.33 5.50 5.00 5.00 7.50 6.50 59.48
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